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OVERVIEW
1. You will choose a team of 5 members.  Give your team an interesting name.  Team name and team member names must appear on the written report and oral presentation slides in alphabetical order by last name.  You are responsible for meeting the expectations of your team members.  Any problems among team members should be reported to me as soon as possible (in writing/by email is preferred).  Team members will complete peer evaluations (link on my webpage) at the end of the semester, which can negatively affect your overall project grade.  Non-performing team members can be fired from the team and will receive a zero project grade; written notification to the team member and to me is required by the Auto-W deadline so that fired team members can drop the course.
2. Design a research study to investigate a consumption behavior of interest to your team.  The consumption behavior does not have to involve product purchase; any activities or thought processes engaged in by consumers is of interest to this course, including leisure time activities and volunteer work.  See the next page and Application Exercises at the end of each chapter for ideas.  You will design a study to explore this consumption behavior, using one of these methods: experiment, observation, or ad study.    
3. Turn in the team information sheet to me in class.  I will make suggestions and grant approval/disapproval based on this information.  You must follow through with my suggestions or lose points.  Follow the template at the top of page 3.  
4. Turn in a team log after each team meeting.
5. Write a report describing your study and its results, following the instructions and outline on the following pages.  One team member will email the report document to Dr. Smith and cc all team members so that everyone on the team gets the attachment.  Name the Word file “Section-TeamName.doc” (e.g., 502-DreamTeam.doc).  
6. Make an oral presentation of your results, following the instructions and outline on the following pages.
7. Print, complete, and turn in peer evaluations to Dr. Smith by the day following your presentation.
Team Project Grade Evaluation:


Report 
70%

Oral presentation
30%


Information Sheet and Team Logs – deduction of 5 points each for not turning in

Please note:  

· All due dates are on the syllabus.

· Late penalties are 10 points per weekday.

· Make sure every team member has all contact information; always save your work on more than one disk.
Team Project Ideas

Chapter 2 – cross-cultural  analysis – compare 2 or more cultures

Chapter 3 – values, gender roles, GLBT marketing

Chapter 4 – demographics, social class, age cohorts

Chapter 5 – ethnic, religious, regional subcultures

Chapter 6 – family decision-making, types of households, conflict resolution

Chapter 7 – group influences, social media

Chapter 8 – perception process, exposure, attention, types of interpretation

Chapter 9 – high versus low involvement learning, product positioning

Chapter 10 – motivation, personality, emotion

Chapter 11 – attitudes toward products, attitudes toward ads, changing attitudes

Chapter 12 – self-concept, lifestyle

Chapter 13 – situational influences, gift-giving

Chapter 14 – decision process – stages, compare high/medium/low involvement decision-making

Chapter 15 – information search

Chapter 16 – evaluation, decision rules

Chapter 17 – outlet image, purchase process

Chapter 18 – postpurchase dissonance, satisfaction, complaining behavior

Chapter 20 – marketing regulations and public policy
Examples:
1. Experiment: Manipulate product packaging characteristics and measure change in attitudes (Ch 8, 11)
2. Observation: Go to Sewall Park at different times throughout the semester, different days of the week, and different times of day and observe activities, demographics, body types, body language (Ch 12)
3. Ad study: Compare attitudes toward ads with different elements across cultures or demographic groups (Ch 2, 3, 4, 5, 11)
Brainstorming ideas:
· Ch 2: p. 75 #42,43,44,48

· Ch 3: p. 108 DDB#3; p. 109 #31,34,35

· Ch 4: p. 150 #42, 44, 49

· Ch 5: p. 187-188 #37,39,40,42,43

· Ch 6: p. 221 #28,45

· Ch 8: p. 310 #40, 44,45,46,47

· Ch 11: p. 420 #34,36,39

· Ch 13: p. 490 #31,35

· Ch 15: p. 544 #33,35

TEAM INFORMATION SHEET
Turn in hard copy in class.  

Must be typed, using the template below.  
List team member names in alphabetical order by last name.

Make sure each team member also has this information.  

Section #  
Team Information Sheet
Semester
              

Team Name 
Member 1 (alpha order)
phone number 
          email address

Member 2
phone number 
          email address
Member 3
phone number 
          email address
Member 4
phone number 
          email address
Member 5
phone number 
          email address

1. Study purpose:
2. Population:

3. Sample size:

4. H’s:
5. Method: 

6. Description of study:

7. Textbook concepts (at least 2 concepts; define the concepts, list the page # of the text where the concepts are found, and explain how the concepts relate to your study)
Methods

Choose a method from the following:

1. Experiment 

2. Observation 

3. Ad study 
Please note: Surveys, depth interviews, and focus groups are not permitted.  Studies must be conducted in person with participants.
Observation 

1. See text pp. 729-730

2. Required: Crosstabs are analyses that look at 2 variables at a time (e.g., gender and shopping behavior) and must be used in your study
3. Sample minimum = 100 observations

4. State 4 or more hypotheses (statements that you expect to be true, such as “Women spend more time shopping than men.”) 

5. This study should be both qualitative and quantitative.

6. Describe your procedures for observation (e.g., place, time, etc.), including the 5 decisions on pp. 729-730.

7. List the specific behaviors, facial expressions, situational factors, etc., that you will be recording.  Indicate which observations relate to each hypothesis.  Specifically state how you will use statistics and crosstabs to test your hypotheses.

8. Results – describe what you saw and how it related to your H’s.  Use crosstabs, means, counts, percentages, etc. to analyze your data.
9. State whether each hypothesis was supported or refuted (rejected).  Do NOT say PROVED/DISPROVED.
10. Graphs/charts – create these to illustrate the results of hypothesis testing (at least 1 chart per H).  
Experiment 
1. See text pp. 731-735 , 392-398

2. True experimental design has a control group and one or more experimental groups

3. Quasi-experimental design has two or more experimental groups

4. Each group receives a different “treatment” (e.g., low/high price) so that you can observe the outcome caused by the change in treatment condition (e.g., low/high quality rating)

5. Sample minimum = 30 subjects (participants)
6. State 4 or more hypotheses (statements that you expect to be true, such as “Higher prices will result in higher quality ratings.”)  

7. This study should primarily be quantitative.  
8. Describe how you will manipulate the independent variable(s) and measure its (their) effects on the dependent variable(s).  Clearly describe each group in the study.
9. List the questions or scales you will use.  For example, attitude scales and SAM can be used.  Indicate which scales relate to each hypothesis.  Specifically state how you will test your H’s using statistics and/or qualitative responses.  
10. Results – Your results should be primarily quantitative but can also include qualitative responses. Use means, counts, percentages, etc. to analyze your data.  Means (not %’s) should be computed for scales (e.g., agree/disagree).
11. State whether each hypothesis was supported or refuted (rejected).  Do NOT say PROVED/DISPROVED.
12. Graphs/charts – create these to illustrate the results of hypothesis testing (at least 1 chart per H).  
Ad study 

1. See text pp. 733-737, 392-398, attitude (affect) toward ad p. 402

2. Sample minimum = 30 participants

3. State 4 or more hypotheses (statements that you expect to be true, such as “Humor appeal ads are liked more than fear appeal ads.”)  

4. This study should be qualitative and quantitative, using means, counts, percentages, etc., as well as subjective responses to the ads, to analyze your data.

5. List the questions or scales you will use.  For example, determine whether you will use recall or recognition measures.  You may also want to measure both attitude toward the ad and attitude toward the brand.  Remember attitudes have three components: cognitive, affective (SAM and AdSAM), and behavioral (purchase intentions/actual purchase).  Indicate which scales relate to each hypothesis.  Specifically state how you will test your H’s using statistics and/or qualitative responses.    
6. Results – Your results should report quantitative statistics and summaries of the qualitative responses.

7. State whether each hypothesis was supported or refuted (rejected).  Do NOT say PROVED/DISPROVED.
8. Graphs/charts – create these to illustrate the results of hypothesis testing (at least 1 chart per H).  
Report Instructions and Outline
Please note: 

· One team member will email the report document to Dr. Smith and cc all team members so that everyone on the team gets the attachment.  Name the Word file “Section-TeamName.doc” (e.g., 251-DreamTeam.doc).  Do not leave everything up to one person.  The whole team is responsible.

· You do not have to use different types of charts; they can all be the same type (e.g., pie chart).  Tables or charts should be chosen that are appropriate for the types of results you are explaining.  
· Communication is THE MOST important skill desired by employers.  Grammar and spelling errors will count off 1 point each.

· Read the grading rubric to make sure you understand my grading policy.

Formatting:

1. A separate TITLE PAGE is required and must include: section #, team name, team member names in alphabetical order, “Project Report” and the date.
2. Put team name, method, and semester in the header beginning after the title page.

3. Use 1 ½ line spacing, 1 inch margins, 12-point font.

4. Number your pages in the report.
5. Use the headings in BOLD below.

6. Do not use contractions.  Use a professional tone, rather than a conversational one.  Avoid slang; but if included, place quotation marks around it.
7. First-person voice is permitted.  Use past tense.  Avoid passive voice.
8. Start each section on a new page.

Section 1: Problem definition (about ½ page)
1. Describe the purpose of the study.  
2. State your population of interest (not sample).  

3. Relate your study to two or more concepts from the text (define concepts and tie them to the behavior you are studying).  These CANNOT be concepts from Appendix A.
Section 2: Study Design (about a page)
1. State your method.

2. Describe your sample, including the number of participants, how you recruited them, and at least three characteristics (e.g., age, ethnicity, gender, etc.).  State the number or percentage breakdown of your sample on each characteristic.  
3. Do not use the term “random” sample unless you use a method that is truly random (see me).  Your sample will probably be a convenience sample.
4. Bullet each hypothesis (H).  
5. List the specific questions, scales or observations and indicate which relate to each H.

6. Describe your study in detail by explaining your procedures and what variables you are measuring.  Explain specifically how you tested your hypotheses (H) to determine whether to SUPPORT OR REFUTE the H.

7. Refer to the specific requirements for each method for additional details.

Section 3: Results (one page minimum of narrative)
1. Do not use participant names in your report; instead identify them with numbers or by characteristics such as gender and age.

2. Describe your results in detail.  Be sure to state whether H’s were supported or refuted (rejected).  Do NOT say PROVED/DISPROVED.
3. Discuss every measure (questions, scales, observations, etc.) that you listed in the study design section or explain why you don’t.  

4. Create tables, graphs, or charts to help illustrate your results for each H.  Number them and refer to them in the paper.  You can place them at the end of the paper or imbed them within the paper – your choice.  Make sure they are sufficiently labeled – they should make sense without having to read the paper.
Section 4: Summary and Conclusions 
Summarize your findings for each H.  Also, describe how the study related to the textbook concepts.  In addition, draw conclusions based on your study results and describe how the information has enhanced our knowledge of consumer behavior.  There should NOT be any new results here that were not reported in the results section.  This section should be at least ½ page.  

Section 5: Appendix.  Optional section for ads, photos, or other items in the study
Section 6: Data.  Put your participant questionnaires or observation forms in this section.  You can scan the handwritten originals and save as a pdf or other document or you can type up the responses as part of your report document.  With permission, hard copies can be turned in me in class. 
Presentation Instructions
Please note: 

· Do not leave everything up to one person.  The whole team is responsible.

· Team members not present on presentation day will receive a zero on the presentation.  
1. Presentations will be between 7 and 10 minutes (strictly enforced).  I will have a timer.  You need to have your own time monitor (person watching the time and giving presenters a signal).  Penalties are 10 points per minute (prorated).
2. Turn in a handout of the PowerPoint slides (6 slides per page) at the beginning of your presentation (5 points deduction from Presentation grade if missing).  Email me your PowerPoint file by the next day.
3. Turn in hard copy of your peer evaluation form by 5 pm on the day after your presentation.  

4. Discuss your study according to the outline below.  You may not be able to report your study in as much detail as the report due to the time constraint.
5. Tables, graphs or charts are required but may contain less information than in the Project Report so that they can be easily read by the audience.
6. Correct mistakes made on report.
7. PowerPoint is required.  Make sure your text font/color and background can be seen/read by the audience.  Dark backgrounds with white/yellow text usually work best. Make sure there is not too much on each slide.
8. All team members must present (one may operate the PC; all others must speak).  
9. Dress is business casual, unless you want to present in a relevant “costume.”  Dress must be appropriate.
10. Watch your speaking – not too fast, not too slow; smooth, not hesitant.  Do not “ramble.”
11. Practice enough so that you are not reading your lines.  You will be graded on how smoothly and clearly you speak.
12. Note cards or notes are fine; just don’t read from them.  Part of a making good presentation is eye-contact.   Always face the audience.  
13. Do not read from the overhead.  Glancing at the overhead to make sure you are on the correct slide or to point things out to the audience is all you should do.  One way to avoid reading from the overhead is to put phrases rather than complete sentences on the slides.  You can also position yourself to look at the PC screen, rather than the overhead.
14. Typos on the slides will count off 1 point each.
Presentation Outline
1. Introduction – team name, member names – clearly state first and last names
2. Problem definition

a. Study purpose

b. Population 

c. Textbook concepts
3. Study Design 
a. Method 
b. Sample number and characteristics
c. H’s

d. Scales/questions used to test H’s
4. Results
a. State H’s again, and thoroughly explain the results for each.  Make sure that you state whether or not your H’s were supported or refuted.
b. Tables or charts are required for each H.
5. Conclusions (can be used or omitted to adjust to time constraint)
Note:  The order in which your study design and results are presented can be altered from the above outline.  For example, you may choose to discuss H1 completely (design and results) before proceeding to H2.
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